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Mid-Florida

Realtors Unite

By RACHEL GOMET
rechelgiEsrgmed agrop oo

Signing of Mew MLS
will assist realtors with

transactions
COMMERCIAL HEAL ESTATE—
Lacal real estate agents now narve
e opporfunity to aoCCss proper-
I:_l.r Iurirlg- IJLn'Jugl'u:llJ't the Flomda
region due to n oonirscl sming
For a regiomeal MLS

fralms in mid-Flodde are
banding I.rl-gulhl-'r, etz one of
the country’s largest multiple list-
g services—a compuier  doda
bse that provides real estate
agenis with dituiled informagon
ahioet most homes on the markel
The MLS will contain compre-
hensive residental st and
some commercial real estate sales
information, Sarssola Association
of Healtwrs  President Eathy
Hodeerrs =aard,

The Sarsota Asocinlon ol
Realtors, the Englowood Aren
Board of Bealiors, Manotee

Aszaciation of Heabors, the Punta
Corda—Part Charlotie—Nosth Port
Azeecntinon of Heallos and the
Venioe Area Boand of Realios
have all joined the Mid-Flonds
Reglonal  Multi-Listing  Service
(MERMLS). Tn total, the MLS will
jom mare than 8,000 Realtors
from Southwest Florida and fose
han 32,000 resl osex profes
swmials [roan edpht oument Central
Floridn member associations

“Consolidetion 15 probably
e primeary gosl becanse aff che
wiy Uhe wmacket & oright mow”
RBobers sl “You have these
larga companics hke Michael
Suunders and Guolf Stream fhal
by allices m ell these areas, amd
they belong o differest ML
Mow with the regional one, they
will all belong to one.”

Sterting @ March 2008, o
verbor will hegin an soplementa-
tinn process where each group's
datn will be added one at a s o
the new system. “Becwse aach af
e has & diffored vendor cument-
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Hultinore-beazed Aueeriomn Kigle Magazine
ik ranled Sarssota as the %16 top small
ety u.ll:ural capital in 2007

Sarasota’s $2.9 Million Brand Campaign

By LINDSAY DOWHEY
Indsawd Ssremediagr mposm

The Sarasota Convention
and Visitors Bureau
launches s campaign.

MAREETING—The theater lights
dirn and the crowd grows silent,
“Them"s '-.-:I1r||:|.1l]l:l.E abwval  this
place. Ancther sunsst brings e
night nto forus” A scripied,
while fomt dances across the
seToen 05 0 woman's  sonthing
voice omanates from the speak-
ers “Yestepday was full of adven
bure: (o Uee ocearn, pﬁiﬂﬂiﬂg and
diving, Today 5 alive with culture,
A festival morming and & mizem
aftermoon” As the soft mousic dies
diven and the sereen gocs bluck,
the pudsence of busiess poople

erupds in applause, The Sarmsota
Conventon & Visitors Burean
wmveiled ds onew, 529 allion
pelvertising campaign at Mole
Marine Laboratory™s |mmersion
Cinema last week. After speaking
with warons ||:r|.|.r|.l1. pits ety last
year, SCVB I:lcgtl.n Fh-u'ltt"p?!"ll;‘ a
miare sophisticated pesitionimg for
its Sarpsota and Her [slands
brand, The campaign will official-
Ty launch in print and on the Web
in Jamuary, A lunchime stroll
ok 1 pesi boutiques, through
]:n.u,r};s and children gjgg]i.tlg from
the eirees. We shared a dank o

Lakewood
LTS Banch PostOffice

DG DT,

oo company. As the sea breezes
tnsden] our hair and broke our
stride, we Fwund ourslves again,
here... “Flying home it hic me: |
came here for & goeed seaside
vizitdon and | fouad —beyond
the beaches.”

Casual Elegance

The 5VICE's previous brand used
g whimsical fonl and [ocused
largely on the aren's crous k-
nre—something thet didn't fally
resaale willy all out-of-town visk
tors, sad SVCE Public Belations
Menager Erin Duggan, Whils it

HE[II
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doesn'l r]r'u.} the area’s cirous er-
ilagc_ the niew L'lln'q:-'.lign [Il.'J_I,IH (i1
Sarasota’s besches, diming and
aclectic, culural attractions, After
convineng s Sarecots County
Commmission hal the money for
the new campaigm—which oormes
i paut feom funds collected from
the [ourth peany of the tourst
development  tax—would  take
tourism to “the next level” the
SCVE hircd a team that bhegan
wiorking  to implement  the
“Peryorul the Beaches™ campaim
ghout w month ap,
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ECOLECTUAL maans
cutided or motieted by an inbz-
licnt respect for 1 povirod-
mant, or by baking actlen wite
raspact o profecong the
eemiranmesl. OBLT Grganics,
a nety clothing comparty oenad
by b Sibers, Ras trademarked
ther term Metodectual” The o
awners say bhey hope Co
“earead b eeplectaal imfla-
e throwgh their dlokhing

line which uses 1000% cerfifiad
nrganic calion and marddac-
bured under FArF Trade
practices, Many comganies have
Bin comhiring wordks to show
thair suppart far the =neiron
merd, lke GE's Ecomagination,
michedle Young, an cwrear of
QELL Organics, saic athar
pamparias that are putbng
pralectual d2as to work are
Ranm Drganics, Wtale Foods,
aned Wiaterea (an onling and
atalag enmpany with grean
liges in Ehes newslettar),
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